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Trend ≠ Fad







Statistical Trends
Measurable changes
in numbers 





Mindset Trends
Measurable changes
in sentiment 



“Evolution”



 Visitors Want
Quick Answers. Anytime

















Questions to Ask Your Team

• "How can we make interacting with us faster and easier?"

• "How can we improve our self-help sales and service"

• "Are we easy to work with at 3am?"



 Visitors Want
Wellness Redefined









Innisfree Store
Seoul









Questions to Ask Your Team

• "What can we do to increase "wellness" 

• "How can we improve our offerings to make them more:

• Social

• Physical

• Emotional

• Intellectual?"



 Visitors Want
Transparent Sustainability















Questions to Ask Your Team

• "What more can we share to be seen as more trustworthy?"

• "How can we make our offerings even more clear?"

• "How can we better encourage guests to share experiences?"



 Visitors Want to
Find You Differently





“How To”















Questions to Ask Your Team

• “What other information can we add to our websites?"

• “How can we create more video?"

• "How can we incentivize visitors to talk about us on social?"



Recap

 Visitors Want Quick Answers Anytime
 Visitors Want Wellness Redefined
 Visitors Want Transparent Sustainability
 Visitors Want to Find You Differently



I Have To
Do all these things to succeed

I Get To
Create meaningful experiences
that positively impact people’s lives



It’s not the largest 
or strongest 
that survive…

  but those most 
responsive to 

change
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