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MOBILE PHONES
@ NOTALLOWED




Please rememberto

turn your phone back
onwhenyou leave







The power of positive
messaging to drive
behaviour change
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The messaging sap—>
Addressing the disconnect
between what travellers
heed to do and what our
Industry communicates
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UN Sustainable Development Knowledge Platform

Tourism that leads to the management of all
resources in such a way that economic, social,
and aesthetic needs can be fulfilled while
maintaining cultural integrity, essential ecological
processes, biodiversity, and life-support systemes.
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Legacy messaging
that prioritises
environmental

impact

77% turned off lights, when leaving room

67% turned their aircon off, when leaving room
60% re-used the same towel multiple times
559% re-used their own re-usable water bottle
45% recycled their rubbish

409% opted out of daily room cleaning

—

Booking.com - Sustainable Travel Report - 2023






GLOBAL LEVEL

3

Complex and varied
definitions leaving

travellers confused
and overwhelmed

DESTINATION LEVEL

'y
—

!

A statistics
competition for
who can be the

Mmost sustainable

HOSPITALITY LEVEL

e

Legacy messaging
that prioritises
environmental

impact




GLOBAL LEVEL

3

Complex and varied
definitions leaving

travellers confused
and overwhelmed

DESTINATION LEVEL

'y
—

!

A statistics
competition for
who can be the

Mmost sustainable

HOSPITALITY LEVEL

e

Legacy messaging
that prioritises
environmental

impact

REALITY

Off-season
Off-the-beaten-path

Public transport
Spend locally




Overwhelmed

70% of people feel
overwhelmed by starting
the process of being a
more sustainable traveller.

Expedia Report - Creating a more sustainable travel industry - 2023

Overtourism

Between 13% and 219 consider
visiting off-the-beaten-path
destinations an example of
sustainable travel.

Phocuswright Report — The Sustainability Gap: Belief vs Behaviour — 2023
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The behaviour gap—>
Addressing the disconnect
between what travellers
say they're going to do,

and what they actually do
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Phocuswright Report — The Sustainability Gap: Belief vs Behaviour - 2023






@ From ‘sustainable’
- to'responsiblée’



@ From ‘sustainable’
- to'responsiblée’

® From climate impact
- to social impact



@ From ‘sustainable’
- to'responsiblée’

® From climate impact
- to social impact

@) From burdens
- to benefits



R Co-funded by
UL the European Union




Responsible travel can
elevate your stay In ways
you'd never imagine



( TRAVEL RESPONSIBLY )

UNLOCK AN
UNEXPECTED
UPGRADE
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@ Take the M6 metro in Paris for exclusive #HUNEXP EDUPGRADE
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HUNEXPECTEDUPGRADE




( TRAVELRESPONSIBLY ) (( (#® &

TRAVEL OFF-SEASON ) il it




C BEHAVIOUR )

TRAVEL OFF-SEASON

C BENEFIT )

Ilconic sights without the queues

GO OFFBEAT Richer experiences without the price tag
TRAVEL GREEN Fast-track the traffic
LOVE LOCAL Backstage pass to authentic culture
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@ From ‘sustainable’
- to'responsiblée’

® From climate impact
- to social impact

@) From burdens
- to benefits















4 Going off-the-beaten-path -

® Going off-season >

-

2 Living like a local >

a= Staying independent >



@ From ‘sustainable’
- to'responsiblée’

® From climate impact
- to social impact

@) From burdens
- to benefits



Any guestions?
ryan@lanternlondon.com
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