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The pet population in Italy
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Pet population in Italy

2024 ASSALCO ZOOMARK REPORT
PETS: POPULATION AND MARKET

ITALIAN
PET POPLULATION

IM 2025

239 = 65

MILLION

CaTA SOURCE: ELROMONITOR
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The Italian pet owners
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The Italian pet owners

Age
dﬁ > 45 YEARS

ITALIAN PET Household
OWNER FAMILY WITH

| COHABITING
IDENTIKIT | CHILDREN

V4
g

Conscientious and balanced

Urban

19%

refar to the

antire Bun'q::HEL ) i
Source: Momiarma survev on talion oet ownears
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47%

43%

Lifestyle

Global and curious

Animal on which pet expenditure

focuses

DOG

52%

Armong those who have more
than one pet. a CAT is the most

frequent

House type

HOUSE WITH
OUTDOOR SPACE 89%

i.e. garden or balcony

Sustainable Active life

3
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The Italian

Dog owners spend about €1,000 annually

- ‘\"'n

Cat owners spend €600 annually

~y
‘\ - — - Sustainability is a priority for 46% of pet owners
Italian Gen Z consumers record
. highest average spending.*

Spending in pet products is expected to
grow in the next 3-4 years

—
g Iy
X", SN

ZOOMAR

Source: Nomisma'’s research for Zoomark 2024: *online bank N26's Research 2024
s
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The vibrant Italian market
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The vibrant ltalian market

Total expenditure on pets in 2022

=
130.0 33.0

w ™

53.6

£ Billions € Billions € Billions
+10% +12% +5%
Vs 2021 Vs 2020 Vs 2021

non<food* 53% @ @

B
6

il
8

€ Billions

U U
Spurce: Nomisma analysis on dato from American Pet Product Association, Statisto, FEDIAF and Istat. Mote: for China the figure refers to 2021 (Exchange rate EUR/USD 2022
* mon-food refers to spending on everything that does not belong to the food category [accessonies, medical expenses, other)
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+19%

Vs 2021

= 1,052; EUR/Yuan 2021 = 7576)
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In the last five years, the Italian pet products market has
been constantly expanding at a rate of 4-5% annually.

Key drivers * Increase in pet population
for gI‘OWth * Premiumisation 'S ’

« Humanisation

Source: Nomisma's research for Zoomark 2024
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The vibrant ltalian market

ITALIAN MARKET IN 2023
DOG AND CAT FOOD*

X

*Crocery Channel + Specialised (Traditional + Chains + large-scale retail Petshops) Assalco Report — Zoomark 2024 - Source : Circana
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The vibrant ltalian market

OTHER PETS FOOD

Srall pets food market
in ltaby in 2023 (large-scale retail)

MILLION EURO

+5.8 Y4 v= 2022

44.7% 34%

9.5%

10.2%

1.9%

ZOOMARK 7202

ACCESSORIES

Accessories market in taly in 2023
(large-scale retail)

85

HYGIEME

MILLION EURO

CHEW TOYS

- 10.7%

14.6%

CATLITTER

Cat litter market in ltaby
in 2023 (large-scale retail)
MILLION

100

+14.094 v=2022

Assalco Report — Zoomark 2024 - Source : Circana
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The vibrant ltalian market

THE NON FOOD MARKET

Expenditure by
6 ° 8 ltalian households
€ Billions on t{?.?égg ets

Medical expenses

Food

57% Accessories

source: Normisma analysis on Istat data and Nomisma survey on pet owners.
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ltalian household
l » 2 expenditure on pet
€ Billions accessories
(in 2022)

COMPOSITION OF EXPENDITURE ON ACCESSORIES*
(top five expenditure categories)

N 8%
_ 16%
Home accessories _ 14
gruum:gg:jl;z SI:E': _ 13%

o I v~

*Expenditure in the last 12 months. Expenditure categories not reported include transport
accessories. leashas and muzzles. clothina and electronic aauioment.

supplements and
anti-par.

Cat litker
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The vibrant ltalian market

SALES CHANNELS

Brick and mortar 12.9% E-commerce platforms

I Pet shops

Specialized
chain stores

E-commerce platforms are gaining
popularity, with many companies
adopting omni-channel approach

Supermarkets and
hypermarkets

The first Italian pet-dedicated
portal is Zooplus, followed by
Arcaplanet

Assalco Report — Zoomark 2024: Source : Circand
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Forecasts
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Forecasts

Global market value

The global pet care market is expected to reach €191.2 billion in
2024, with an annual growth of 4.7%

The pet food segment will see a 5.3% growth

by the end of the year (2024) and reach €140.2 billion

The segment of other pet products is expected to account for
€50.9 billion in 2024, with a significant growth of sales of hygiene,
healthcare and accessories

Source : Euromonitor International
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Forecasts

Key trends in Italy

O Sustainability ‘qlth and wellness

Growing interest in products that align Surge in the demand for products
with pet owners’ environmental and that prioritize pet health, wellness
ethical values and longevity

.chnological innovation Q Personalization and customization
Search for technological solutions Rise in consumer expectations,
that support responsible pet demanding presonalised solutions
ownership and improve pets life to their pets’ specific needs

_ v S
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Future scenarios
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Awdadreness

AN

‘ Sustainability and eco-friendly pet products

A
Holistic health and wellness

Aging pet population and senior pet care

" Ethical and social responsibility
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Future Scenarios

Technology

Technological integration and smart pet care
Personalisation and hyper-customisation

Pet care as a service
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ZOOMARK BolognaFiere, Italy

A boost for your business
In Italy and worldwide!

Zoomark is a powerful meeting platform for the international pet supplies industry and distribution.

2023 RECORDS
1,060 27,950 oo i ts global appeal

and high-profile

Exhibitors Visitors i i
i i audience will offer
JF S 120 counes ‘o o N4 you priceless

| business

* 25% ¥ 38% \ ) ﬂz/%vgxf:ibitors
* italian * italian % Visitors TS
America ~—" OppOrtunltleS.
75% 62% 7% Exhibitors
foreign foreign 39 Visitors
Africa

0.5% Exhibitors

i Oceania
1.5% Visitors e

0.5% Exhibitors
0.5% Visitors



Zoomark 2025 Special Areas

&

m Pet Vision -
\ A\ Showcasing market l\:l \t 5 0
\\§ and future trends ext o.
NN

The hub for start-ups,
Innovation and high-tech

Factory

Where the pet industry
meets the supply chain

Aqua Project

The area dedicated to the
aquarium and terrarium industry

Atelier

A showroom dedicated to excellence
In pet fashion, design and beauty
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Opportunities
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ZOOMARK 2025 > The place to be

A modern, lively and engaging global meeting platform
Conferences, round tables and seminars
Networking opportunities

Combination of business and leisure

P
TN AR




See you in Bologna
Thank you!

Pascale Sonvico

p.sonvico@zoomark.it
+39 333 1412279

5—7 May 2025
BolognaFiere, Italy
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