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hMore results for your Marketing, Sales, Employee Advocacy and Recruitment efforts with in-depth LinkedIn

' training lize
Source: Richard van der Blom - = T TR
1. Engage, Don't Post & Ghost: Save what sparks insight. I
Stick around to mingle,
v
~
m 2. Comment Response: |




“To succeed In sales,

simply talk to lots of people every day.
And here's what's exciting:

There are lots of peoplel!”

— Jim Rohn



https://quotefancy.com/jim-rohn-quotes

1B Personal profiles 67M Business Pages

LinkedIn bringings together the world's leading
professional cloud and the world's leading
professional network



Source Napoleon Cat

B | inkedin users in Latvia
I January 2024

55 501 000
1_81-24 25-3# 3.'.13..-.54

“Q, NapoleonCat.



Quality content and networking

Organic: Pages, Professionals  Organic: Professionals
Paid: Pages



LinkedIn

Instagram

WhatsApp

Facebook

BeReal

YouTube

TikTok

Snapchat

Reddit

Pinterest

Twitter/X

Threads

Brands are most confident in

Linkedin, Instagram, and WhatsApp

How confident are you that each of the following social platforms
delivers a positive return on investment for your organization?

D Confident . Not Confident
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How will marketers change their invesiments W Increase
B Keep it the same

' Decrease

in social media platiorms in 20247

56"

44% 4+4%

(@)

TikTok YouTube Instagram LinkedIn Twitter/X Facebook

Source: HubSpot Blog Research, Marketing Trends Report, Sept. 2023 mﬁﬁ't

Source Hubspot
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Professionals:
Premium, Sales Navigator

. Page:
Paid tools Life, HR tool, Marketing tool, Sales
Navigator, Boost









Strategic goals for business

%

\

Organic:

Brand Awareness
Employer Branding
Lead generation

Paid:
L ead generation



Relevance
1S
targeting







Personal Brand
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Client @ ‘ Company Page
talent l
partner
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Community




Client journey

You

Classmates, friends etc

p Industry peers
existing
Clients

: NEW
Partners Clients

INnfluencers

NEW
Clients

Colleagues



Comment



Networking @ Events

I Majal 2024 PIPELIFE ®

Tiekamies 4
Baltijas bavniecibas -

izstadé Nr. 1

Izstade "Maja | 2024"

Event by Pipelife Latvia
Mar 21, 2024, 10:00 AM - Mar 24, 2024, 4:30 PM (your local time)

g Izstade "haja 1”, Kipsalas iela 8, Riga, 1048, Riga, Riga, LV

T = ) g
@l L ‘ﬂ Gundars Fridenbergs and 228 other attendees
il ™y
L Manage - S

Add to calendar -

o
m Q, Search ‘ .' |

Izstade "Maja | 2024" ~

Connections ~ Actively hiring

Search with Sales Navigator

2 additional advar

Vladislavs Arhipovs - 2nd
Marketing And Advertising Manager at SIA Udens Rigai

—

-

L ] P . . . — .
as Martins Zvirbulis, Annija Graustina, and 5 other mutual connections

Guntis Kolbergs - 2nd
Market Segment Manager at TechnoNICOL Baltics and Sales Director in Latvia

4

a2 Linda Vitola, Erika Kirsone-Krivina, and 37 other mutual connections

leva Lapina - 2nd
Project Manager at SKN sports

Ldilvid

- A [ H A/ H - - e - - Y - - S T R ——
as Arturs Mednis, Valdis Tilgalis (lecturer, consultant), and 20 other mutual connections

Raimonds Petrusenkovs - 2nd
Chief Executive Officer at RP Building Ltd.

= ®

Jobs Messaging No

Locations ~ Current c

Pending

Connect

Connect

Connect




Employee Advocacy

Employee

‘ P engagement
o D Client
. talent

partner

Company Page 3 feed
o

Repost, comment, like, share







Arrivees

PREMIUM

Who's viewed your profile ©

Past 90 days v Interesting viewers ~ Company ~ Industry ~ All filters | Reset

Jan 18, 2024 - Jan 25, 2024
lew % DrEVIOUS WEEK
/\ / Viewers 232 a 778







language

Relevant R i\

Value
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'Sales Is relationships”
Jules White



Dersonal Content
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?-r’_o o_‘*|j Reputation

Expertise
Authenticity
Trust
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Content strategy MIX frequency

Organic: Organic: Paid:
People Pages Pages



business

Content strategy pillars

priorities

People - komanda
Thought Leadership - izstades, intervijas, konferences
- serviss, produkts, klientu stasti
Industry - aktuali nozare
Events - webinari, apmacibas
3rd Party - dalities ar citu raditu saturu
Community - palidzam, esam dala no



thought

Daiga Ergle - 1= leadership

Chief People Officer. HR Strategy, Digitalization, ...

Single image: s

The HR Congress World Summit 2024 in Porto this
May will provide fantastic opportunity to... see more

oillar

Global Head of HR - THE
- CUSTOMIZATION GROUP

B _sak®

llze Medne and 72 others



Gallery :

= ! Accenture Baltics

Iz - e - ®

L

@ Best #AccenturePerks in practice @
Accenture "Flexibility' working from abroad benefit is well liked and enjoyed by
many employees. It adds a whole new dimension to professional life, th

COC R LTS
ol el N —

# . Viktors Skoks - 2nd
2d » Edited » G}
It's already second winter when I'm working remotely from abroad (from
Madeira last winter and Canary islands %La Gomera and La Palma this year).
Thanks to #accenturebaltics and my client for such opportunity! &  ..see more
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people
pillar



thought
Document: B ... leadership

S . @

[ ]
b Thumbs up for Aerones at this week's major industry events in the USA - p I | | a r

#BladesUSA24 and #0M524!

Qur Co-founder and CEC, Dainis Kruze, along with Director of Business

a4 . = _. |
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274 )




events
pillar

Events:

Our mission is to
provide sustainable
solutions for all flows

of water, energy and
data

I Maja12024 PIPELIFE ®
PIPELIFE ©

always part of your life

Tiekamies

i
S o - . -
- o Baltijas buvniecibas
Maris Rullis - 1=t © ripelife Lawvia )
Wholesales manager at Pipelife Latvia R 2 ~
Latvia - Contact info KE:SZiamemej . IZStade N r. 1

194 connections

“ Evija Lubgane, Gundars Fridenbergs, and 24 other mutual connections

21. - 24. marta

i: View in Sales Navigator) (m.-@ Starptautiskaja izstazu centra Kipsala

Halle 2, stends nr.: K6/L5

Highlights

W izstade "Maja 1 2024

| Maris is speaking at this event in Riga, Riga

| |zstade "Maja | 2024"

Event by Pipelife Latvia

Mar 21, 2024, 10:00 AM - Mar 24, 2024, 4:30 PM (vour local time) Add to calendar =

9 lzstade "NM&ET, Kipsalas iela 8, Riga, 1048, Riga, Riga, LV
Halle g stends nr.: K&/L5

@&%} Gundars Fridenbergs and 228 other attendees
—_—
e - YR
8 leva Rutkouska |
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challenge me, and inspire me. Very rarely do

st a tiny cloud over my day (hah), but above all, they make me proud.

could not be happier with my Marketing, PR, E-commerce, and People & Culture
teams at Balcia Insurance SE. [ And they know how to surprise me — the best-ever

greeting from my colleagues on my birthday, away from all on another continent.
#team #Balcia
loin us: https://join.balcia.com/




_ * Elina Meza - 2nd 2+ Connect
Team Manage '
Promoted by SEB

, or the culture! % SEB
#seblife ... see more

Thought Leadership
promotea
Employee posts

3 comments + 5 reposts






Profile Strategy

L
o

Business Pages Personal profiles




target
audience

® = = @ = ¥ 44 ©®

Home My Metwork Jobs Messaging  Motificat] Me For Business » Sales MNav

Profile language

Latvian

_Ad 1T
Learn how to not only REACH but also COMNVERT
your target accounts.

—r

Linked [}
Acls

&

Building the Perfect ABM Content

Strategy
Dace Tuvikene-Vitola st DAT: Datlex (" watch Now )
Possibly your best future colleague_Meet me in .
Datlex_Datakom_Codex @ LU Open Minded
Riga, Latvia - Contact info
Domm sl alom vormnanmal

Pipelife Latvia

Plastics Piping solutions for Infrastructure and Buildings\ Pipelife International Latvia branch.

Wholesale Building Materials - Riga - 3K followers - 11-50 employees




value
proposition

Company Page

Customer centric
Strategic SEO
All sections filled



Company Page admin roles

Engage with
B2B Pages

INvite strategic
B2C followers

250 followers

credit

oS

Engage with
Community






First Impression 1 second

Arnis Mazulis - st © ripelife Latvia CUStOmer Ceﬂtl’iC

Product Development Manager for Inhouse Systems | Water Supply | /= Rigas Tehniska universitate
Sewerage | Heating | Cooling | Ventilation Systems =

| _ ~ (Riga Technical University) Va ‘ U e p rO pOSt |t | O n
Clarity

Source: Arnis Mazulis



Featured

Hook
Crediblility

Source: Gundars Fridenbergs

Featured

Ready for World Snow Day

20247 Pipelife Latvia & Latvian...

. i
i

leki&)ie un argjie tikli, jaundkas
tendences, tehnologijas....

Thu, Mar 21 - 5un, Mar 24
Izstade "Maja | 2024"

A few years ago, | came across 2 L




SEO strategy




Strategic focus m

</ % ¥

Profile positioning Organic content Networking

frequently daily



LinkedlIn
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Grow Network Comment, support Create with
value
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